
An Immodest Solution 

  

 Homeless people, vagrants, they roam the streets. Day in and day out, like so 

many mangy mutts, begging for change, food and pity. Roaming every city in America 

there is a vagrant, with a red, knit stocking cap, military issue glasses and an old, dirty 

Carrhart jacket waiting to bilk you out of your hard earned dollars. 

 Maybe waiting outside of the gas station to ask you if you have change for booze 

or drugs or what they say aloud, “for a bus ticket to Memphis.” Liar. 

 What to do? What to do? Cities are plagued with these maleficent creatures. In 

some places they live in little shanty towns, while the rest of us good folk spend our 

salaries for designer apartments and furniture and bed sheets. And maybe an occasional 

five dollar coffee or eleven dollar lunch. But other than that and the snazzy sports car in 

the driveway, we don’t have any money to spend because of ridiculous property values 

and out of control rent rates. And these dogs have the gall to live in free shanty towns 

under overpasses. Most people would give an arm and a leg just to have an overhang 

above their front door, let alone an entire overpass to protect them from inclement 

weather. 

 So, I hereby propose a solution to the rats that infest American cities like bubonic 

toxins of the streets. The wretched. The useless. The homeless. 

 The solution begins with a ubiquitous marketing campaign. Not in the traditional 

sense, mind you, for the street urchins haven’t access to the media you and I can barely 

afford because of our rent, sports cars, coffees and lunches. The marketing campaign 

would have to directly target the yet untapped “homeless market.” What kind of product 



can you market to homeless people, you ask. No product is involved, more of an event 

than anything. 

 Billboards, flyers, flashing marquees, everywhere the urchins walk could be 

targeted with an unrelenting advertising campaign for the homeless event of the century. 

“Pennies from Heaven.” 

 The goal of Pennies from Heaven would be simple. Gather as much change as 

you can muster, the kind-hearted among you can just collect what you would have 

otherwise unwisely given to the street urchins “we don’t speak of.” The change would be 

compiled and collected, to be transported to one location. The location narrowed down 

from a choice of the American states which seceded during the Civil War. In the chosen 

state the change would be distributed amongst the residents of a city in that state. 

 This is where the advertising campaign will pay off. The months of billboards and 

flyers and advertising will have enticed most of the American homeless to journey 

toward the location of Pennies from Heaven. Where they will have been promised a 

chance for “all the change you can carry out,” and “an opportunity to win a huge cash 

prize.” The sheer inundation of advertising will be more than enough to convince every 

homeless man, woman and child in the United States that the journey, though fraught 

with peril, to the Southern United States is completely worth the effort. 

 Once our homeless citizens have gathered in the Southern locale, the Pennies 

from Heaven will begin. From every structure in the city residents will rain down the 

change toward the homeless people. Over wrought with joy and elated to have a chance 

to “get enough money for a 40,” the homeless will go into a blind money grabbing trance; 

stooping over to pick up pennies, nickels and quarters. This is when the plan goes off. 



 The good people of the American South and ardent supporters of the second 

amendment will then respond to their calling. The unadulterated slaughter of the 

American homeless. No sooner will they have tossed their Pennies from Heaven then 

they will pick up their firearms and open fire on the homeless below as they scrounge for 

change on the hot, summer asphalt. Heads will burst. Homeless will die. Panic will ensue 

and in few short minutes the crack marksmen and women of the American South will 

have single-handedly eliminated the plague of American cities, the free-loading 

homeless. 


